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Agent Oriented Modelling (AOM) approaches are being used to model how information within 

the media landscape is communicated in society. For example, we can consider the likes of 

“Echo Chambers” and “Filter Bubbles” [1,2,3,4]. Modelling the media landscape is achieved 

by analysing the various actors and interactions that define it. In these modelling scenarios, the 

likes of journalists and consumers are considered as agents or actors. Further, their various 

interactions include the transfer of information between one another.  

 

This master’s thesis will work with the EU H2020 MediaDelCom project, which is studying 

media related risks and opportunities for “deliberative communication” within the European 

media landscape. To model the media scenarios, we will work primarily with the NetLogo 

software programme [5,6]. We will discuss what we would like to simulate, including some 

clearly defined research questions. The goal is to design a system of agents and relationships, 

defined with environmental parameters to simulate different media and information transfer 

scenarios. This will include defining a probabilistic network of connections between various 

agents, including how people will align into different groups [7].  
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